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What studies?What studies?What studies?What studies?

Li t/f ll t diList/follow up studies
Longitudinal studies

Any study where you are looking 
for a specific personfor a specific person



Who?Who?Who?Who?

A h i l f i lAnyone who may use social or professional 
networking sites on the internet

Younger peopleg p p
College students/alumni



How do these sites work?How do these sites work?How do these sites work?How do these sites work?

Y l f i l b itYour own personal or professional web site

Used to contact friends and colleagues



Getting startedGetting startedGetting startedGetting started

It’ f t t tIt’s free to create an account
You can have multiple accounts 

Separate email address for each account



Your SiteYour SiteYour SiteYour Site

Can be a personal siteCan be a personal site

C b f i l itCan be a professional site

Either should have limited personal 
information



My Space sign upMy Space sign up

My Space sign upMy Space sign upMy Space sign upMy Space sign up

E il d dEmail and password

Name, country, state, zip code

Date of birth, gender, language



MySpace info to searchMySpace info to searchMySpace info to searchMySpace info to search
Name/Hometown

Schools/businesses

Zodiac sign/Age from date of birth

You can search for anyone without an account, but 
you can’t send a message without signing up





My Space sign upMy Space sign up

FACEBOOKFACEBOOKFACEBOOKFACEBOOK

Si l itSign up as a personal site

Sign up as a professional site



My Space sign upMy Space sign up

FACEBOOK SIGN UPFACEBOOK SIGN UPFACEBOOK SIGN UPFACEBOOK SIGN UP

P l il d t f bi thPersonal – name, email, date of birth

Professional – business type, brand or 
product, artist band or public figurep , p g



Facebook info to searchFacebook info to searchFacebook info to searchFacebook info to search
Name/Hometown/Age

Schools/Businesses

Groups the person is affiliated with

You cannot search for anyone without an account





PrivacyPrivacyPrivacyPrivacy

N t ll it iblNot all sites are accessible

Private vs. Public Sites

Information can be restricted



Contacting possible respondentsContacting possible respondentsContacting possible respondentsContacting possible respondents

Si il t lli ibl d tSimilar to calling a possible respondent

Confidentiality issues: Don’t be too specific 
about the study, it may not be the correct y, y

person



Contacting possible respondentsContacting possible respondents –– con’tcon’tContacting possible respondents Contacting possible respondents con t.con t.

M k th i f ti i l f thMake sure the information is clear for them 
to get back to you

Don’t give out personal information about g p
yourself, either in the message or on the 

site



Message ExampleMessage Example

Dear Potential Respondent,

We are trying to reach you to do a follow-up survey for a 
telephone survey that you participated in a couple years 
ago. Your continued involvement is very important to 
our study If you could let us know a good phoneour study. If you could let us know a good phone 
number and time to reach you for our follow up survey, 
we would greatly appreciate it. Our toll free number is 1-
877-402-8636 You will be compensated for your877 402 8636. You will be compensated for your 
assistance. 

Thank you very muchThank you very much, 
Anne Claggett, Project Manager
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